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DICTATION - NUMBERS AND FIGURES - A MARKET SURVEY

A total of ____ subjects were interviewed, of whom _____ were male, just over ___ of the total. ______ lived in towns or cities of a population over ______. We used _ income brackets and ____ were in the A group, _____ in the B group and _____ intheC group. 

Each was asked what price he would expect to pay for the product and _____ quoted a figure under _____. ______ gave a figure over _____. The average sum quoted was _____. We feel that a realistic price for the product would be situated some ___ of the way up this range at around _____. 

In terms of consumer satisfaction it was surprising that the ratio of satisfied customers to the total was of the order of ___ with no less than ___ dissatisfied clients. Interestingly, however, __ of them had complaints which indicate that they had bought the wrong product. Some re-directing of advertising may be advisable. The ratio of very satisfied clients to the total was a similar figure, ____ with the rest, ___ falling between the two extremes.

Customer fidelity was fairly satisfactory. almost ___ of those interviewed were long-term consumers. Our Alpha model was brought out on _______ and ___ of those interviewed were regular buyers. The Delta came out _______ later, on ______ and ___ interviewees were regular buyers of the new model. We had expected at least ___ of regular buyers to switch their allegiance to the new model but only ____ have apparently done so.

In conclusion I would remind you that interviews took place only in the ____ street and ____ Ave. areas so some distortion of the figures is to be expected.

This, of course is a very brief summary and detailed information can always be had at our offices. Just call ______, ______ or __ for Mr. Philby any time between ____ and ____.

